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Marketing Outreach
Visa Brand Marks in Marketing Outreach: 
When reproducing a Visa-Owned Mark in any Marketing Outreach or environmental 
application, follow all requirements in this section. Failure to comply with these 
governing documents will result in the issuance of the fines and penalties 
specified in the Visa Rules. 

Requirements 

All Marketing Outreach featuring a Visa product must be distinctly identified as such, 
and must comply with the following requirements. 

•  The Visa Brand Mark must be fully and clearly visible, and displayed in full color 
Visa Blue whenever possible 

• When displayed on a Card Image in Marketing Outreach, the Visa Brand Mark must 
be prominently and clearly displayed with sufficient contrast from the background 
and placed in an approved location 

• If the Card Image used in the Marketing Outreach prominently displays the Visa 
Brand Mark and product and/or source of funds identifier (when required), the full 
Visa product name is optional in the accompanying text 

− If the Marketing Outreach includes Visa-owned sponsorship assets, where Visa 
must lead in the communication, then the full Visa product name must be used in 
the accompanying text along with a Card image that displays a clearly visible Visa 
Brand Mark 

− If the Marketing Outreach is communicating an offer, reward, or promotion, 
where it is conditioned upon using a specific Card product (for example, enjoy 
access to a benefit with your [Issuer Name] Visa Signature card), then the full Visa 
product name must be used in accompanying text 

− If a Card Image is displayed, but the Visa Brand Mark is not clearly visible due to 
size constraints (for example, if displayed very small in a banner ad), then the full 
Visa product name must appear in accompanying text 

− Visa can request, at its sole discretion, that the full Visa product name appear in 
accompanying text 
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Marketing Outreach

Requirements (continued) 

− If the Marketing Outreach does not include a Card Image that clearly displays the 
Visa Brand Mark, the full Visa product name and product identifier and/or source 

of funds identifier (when required), must appear in the accompanying text 

− When multiple Card Images are used, the most prominent Card Image must 
clearly display an unaltered, unobscured, and clearly visible Visa Brand Mark 

• The Visa Brand Mark must always be clearly displayed on Card Images used for Visa 
network-enabled Cards within mobile and online banking applications 

• If using animation to display a Card Image that includes the Visa Brand Mark, 
a minimum of a one-second pause must land on the Card Image for clear and 
recognizable Visa brand visibility 

• When describing a Visa product solely through audio, ensure that the Visa name is 
mentioned in the audio message to clearly denote it is a Visa product 

• The Visa Brand Mark must be equal in size to the Issuer mark or the Affinity/Co-
Brand partner mark, whichever is larger, or scaled on the Card Image to be an 
accurate reflection of the physical Card 

•  Feature the Visa Brand Mark prominently, or at least the same size as marks owned 
by the Issuer and the Affinity/Co-Brand partner, unless directed otherwise by Visa 
(for example, in Marketing Outreach featuring Visa-owned sponsorship assets, 
the Visa Brand Mark must be larger and more prominent than the Issuer and the 
Affinity/Co-Brand partner marks) 

• When producing one-color print communications, display the Visa Brand Mark in 
solid Visa Blue or black (depending on the color being printed), or reverse to white 
on a dark background; for black and white advertising, use the alternate one-color 
black or white (for use on dark backgrounds)

•  All Merchant Marketing Outreach containing Visa-Owned Marks must be approved 
by an Acquirer in advance of publication, unless directed otherwise by Visa (for 
example, if the Merchant has a direct agreement with Visa, Visa may require such 
Marketing Outreach be approved by Visa)

• Any reference to Visa Zero Liability must be accompanied by Issuer-approved legal 
language 

• Scale the Visa Brand Mark as needed but do not alter the proportions or elements 
of the mark 

• Only use trademark registration symbols as directed by Visa. The Visa-Owned 
Marks on the Card Image must comply with the requirements for trademark 
registration symbols applicable to the country in which the Card Image is shown 
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Marketing Outreach

DO NOTS... 

The following rules apply to all Marketing Outreach where the Visa Brand Mark is 
shown: 

• Never place the Visa Brand Mark on a background that provides 
insufficient contrast

Never distort or blur the Visa Brand Mark on a Card Image 

•  Never cut off the Visa Brand Mark on a Card Image 

• Never place the Visa Brand Mark in an unapproved location and ensure its size 
requirements are met 

• The Visa Brand Mark should never be obscured 

Card Image Requirements: 
• A Card Image must be used only for Marketing Outreach purposes, and not as an 

indication of acceptance of Visa Card products at the point-of-sale. 

• The Card Image must accurately reflect the details of a physical Card as follows:

−    Use the same proportions and placement locations for the Visa Brand Mark 

and the Plus Symbol (if shown), and any other Visa-Owned Marks 

−   Place embossed or printed information in the same relative size, position, and 

type style as on a physical Card, using a color that contrasts with the 
Card background color 

−   If the Card Image is intended to appear as an embossed Card, shade the 

Account Number appropriately to indicate that it is embossed 

• The Card Image must be displayed in full color and accurately reflect the Visa 
Brand Mark, and other Visa-Owned Marks as they appear on a physical Card 

• If an advertisement or promotion features a Card Image with the Issuer’s trade 
name or mark to indicate acceptance at certain locations, the Visa Brand Mark, 
the Visa Brand Mark with the Electron Product Identifier, or the Plus Symbol 
must appear elsewhere in the same advertisement or promotion at least as 
prominently as it appears in the Card Image 

• If a Card Image displayed in Marketing Outreach includes an Account Number, a 
generic Account Number, such as “4000 1234 5678 9010” must be used 
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The Visa Brand and Product Names in Marketing: 

Marketing Outreach

Use of the Visa brand and product names in typed or printed text, headlines, titles 
and all Marketing Outreach must comply with the following requirements: 

• The Visa brand name is a mark composed of the English word “Visa” and must 
always be used only in English 

• When a proprietary product name and/or Affinity/Co-Brand partner name 
is used within the product naming construct of an Issuer, use the following 
naming structure:  
 

−  The word “card” is optional for use within card product naming (i.e., “Issuer 

Name Visa Signature” or “Issuer Name Visa Signature card”) 

−   Capitalize the first letter of each word of any Visa-Owned Mark, product and  
program name, except for the word “card”, if used, (e.g., Visa, Gold,  

Visa Platinum, Visa Platinum card, Visa Business, Visa Signature card) 

• Prominent mentions of the product in Marketing Outreach should include the 
full product/program name, e.g., “Issuer Name Visa Signature.” Subsequent 
mentions may be shortened but must include the word “Visa” 

• The name should be treated in a way that is consistent with the body of type 
in which it is placed. For example, if the body text is set in 10-pt. Helvetica, 
the product name should also be set in the same size and font, except for the 
exceptions listed in the bullet below 

• Issuers can use capital letters, italics or bold type to distinguish the Visa brand 
and product names from surrounding text (e.g., VISA BUSINESS, Visa Corporate, 
Visa Purchasing) 

• Visa-Owned Marks must only be used as adjectives, not as nouns 

•  Issuers must use the Visa product names, based on the above requirements, 
in typed or printed text, headlines, or titles that appear on all Marketing 
Outreach regarding their card program, except where this poses a Security 
Risk. (For example, an Issuer card program to a Cardholder that could be a 
potential risk, such as an envelope that contains a physical card, or an account 
takeover when a portfolio is sold to another issuing bank, communications 
regarding account closure, or servicing letters, such as collection letters) 

• When creating a Visa internet domain name that incorporates a Visa-Owned 
Mark, see Permitted Uses of the Word “Visa” Within a Domain Name in Visa 
Core Rules on Visa Access 

• If the digit sequence of any Issuer’s telephone number results in the spelling of 
“Visa” (using corresponding letters on a telephone dial, e.g., 1-800-976-Visa), 
written consent from Visa must be obtained prior to using this spelling in 
Marketing Outreach 

• Use of a Visa-Owned Mark or product name must be followed by the generic 
name of the item or service it describes, at least once, such as “Visa Electron 
services” or “Plus ATM locations,” except “Visa” may be used without “card” 
following it 

•  Approved Visa product names must be used only for cards with the capabilities 
assigned to that product name, or in reference to that product’s card program 
and Marketing Outreach. Refer to the Visa Product Brand Standards for specific 
product name requirements 

DO NOTS... 

The following rules apply to both written and verbal expressions and in all 
Marketing Outreach: 

• An Issuer must not misspell or misuse the Visa-Owned Marks and product 
names by creating words from them or combining them with other terms, 
prefixes, or suffixes  

• An Issuer must not use the Visa-Owned Marks in possessive or plural form 

• Do not use taglines or endorsement language such as “powered by” and 
“driven by” in conjunction with Visa programs

• Do not use language such as “treat like cash” or “cannot be replaced if lost or 
stolen” in reference to Visa card products 

http://www.visaonline.com
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Marketing Outreach
Visa Program Positioning and Presence: 
• All Visa programs must be positioned as “Visa” when referenced in Marketing 

Outreach. 

−   In the US region: A limited exception is allowed for campus products to 

facilitate closed-loop proprietary college or university system transactions 
and permit the use of campus identification/access applications. A campus 
product must still be positioned as a Visa product, but with the additional 
functionality noted here 

• The Visa brand name or Visa-Owned Marks should be featured prominently,  
at least as prominently as the marks owned by the Issuer or the Affinity/Co-
Brand partner 



Thank you!
Helping us keep the Visa brand strong and showing customers that you’re part of 
our trusted payment network is a small step that can make a big impact.
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