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Notifications and Alerts
Visa Branding in Digital Notifications: 
Visa branding (Visa Brand Mark or Visa Sensory Branding) must be included in 
customer digital notifications upon completion of a Visa event made using a pass-
through* digital wallet, including confirmation of a Visa payment, card or account 
enrollment, and any future account number enrollment updates.

Acceptable Visa branding includes:

•	 Visa Brand Mark

•	 Visa name in text followed by a 4-dot ellipsis and the last four digits of the card 
number, when the Visa Brand Mark is not clearly legible, or the device does not 
support graphics.

	− Visa name in text should always be initial cap “V” and not in all caps “VISA”.

•	 Visa Sensory Branding

	− If using Visa Sensory Branding, follow the standards found in Visa Sensory 
Branding

*	A pass-through digital wallet allows for payment functionality that does all of the following:

•	 Can be used at more than one Merchant

•	 Stores and transmits a Payment Credential

•	 Is used to complete a transaction by directly transferring the Payment Credential to the Merchant.
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Visa Credentials: 
Visa credentials are the digital form of a Visa card, including the numbers 
or card art, and must be displayed for each account throughout every 
transaction. Often a card identifier will follow the card’s last 4 digits. 

When Visa is used, Visa credentials must be displayed (e.g., payment 
confirmation, transaction history, and enrolled card listings.). 

Displaying card art is mandatory unless graphic rendering is not supported, 
then text may be used. 
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Visa Credentials Primary Option 

Consumers use their Visa cards in a wide variety of contexts, so it’s important 
to include their Visa credentials consistently to bolster confidence and create 
a frictionless payment experience. 
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Visa Credentials Restricted Option 

Use of Visa-branded issuer digital card art is permitted only in multi-payment 
network environments where other networks display issuer digital card art. 

When applying the Visa-branded issuer digital card art: 

• Digital card art must include the Visa Brand Mark, an ellipsis with four dots 
(or other symbol), followed by a space, and the last four digits of the account 
number. 

• All card elements must be clearly legible with the Visa Brand Mark equal in 
prominence to other payment network marks. 

• The card design must conform to the Visa Product Brand Standards for that 
product, appear in full color, and be on a background that provides sufficient 
contrast against the Visa Brand Mark. 

Visa Credentials for Devices Without Graphics Support 

The Visa name in text is only used on devices where graphics are not supported. 

Visa .... 9010 
• The Visa name in text must be followed by a space, an ellipsis with four dots (or 

other symbol), a space, and the last four digits of the account number. 

• The Visa name in text must always be initial cap “V” and not all caps “VISA”. 
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Visa Digital 
Brand Elements 
Sensory Branding: 
In a seamless Visa payment experience, multi-sensory branding indicates 
actions that are automatic and invisible to users. Visa Sensory Branding  
brings opportunities to support transactions through motion, sound and 
haptic vibration design. Experience Visa Sensory Branding in action. 

Visa Sensory Branding elements must be used at the instant a brand 
moment occurs to signify a Visa event has taken place (for example, a 
completed transaction) within the context of the user experience. 

Depending on solution and platform capabilities, you may include all three 
Visa Sensory Branding elements together or use them separately. If your 
payment experience doesn’t include a screen, use the Visa sound and/or 
haptic vibration without the animation. If your experience uses primarily 
spoken confirmation, such as through a virtual assistant, you can play the 
Visa sound alongside a verbal confirmation such as “Your order has been 
submitted.” 

The Visa Animation – Seeing in Motion 

The Visa Brand Mark in motion 
symbolizes our constant push to 
open new doors in commerce. The 
Visa animation is designed to add 
confidence and delight in the digital 
payment world. 

The Visa Sound – Hearing Is Believing 

The “audio” element of the Visa 
Sensory Branding suite is specifically 
designed to express the Visa 
Brand. The sound indicates speed, 
convenience, and complements 
the Visa animation and Visa haptic 
vibration. 

The Visa Haptic Vibration – The “Feeling” Element 

The Visa haptic vibration is designed 
to be used in conjunction with 
the Visa animation and the Visa 
sound. The vibration pattern 
instinctively communicates payment 
confirmation to users on the go. 

Visa Sensory Branding in Action 

Animation. Sound. Haptic vibration. When used together, these sensory elements 
build user confidence and simplify digital payment experiences and brand events. 

A: Animation 

B: Sound 

C: Haptic Vibration 

s B 

s C 

s A 

1 1  | | Visa Digital Brand Requirements  | April 2024  | © 2024 Visa. All Rights Reserved.  | Visa Public 

Introduction Brand Elements eCommerce Visa Direct IoT Urban Mobility Points of Sale Contact Us

Viewports:

As windows to the digital world, viewports are the visible viewing area of 

digital devices. Whether full screen or constrained, you must use the Visa 

animation in all viewport displays. Your choice of viewport should take into 

The animation displays in the same way for all situations. 

The width of the Visa Brand Mark at the conclusion of the Visa Brand 

animation should not exceed 60% of the width of the screen. 

Visa Digital 
Brand Elements 

Application: 

Use full screen on mobile screens and other small devices. In this mode, it’s
best to have no or very few other elements on the screen. 

Placement: 

The animation should be vertically and horizontally centered. Note that the 
width of the Visa logo should not exceed 60% of the width of the screen. 

Constrained View):

Application: 

Use constrained view in spaces where the animation is displayed in context of 
many other elements. 

Placement: 

When possible, vertically and horizontally center the animation within the 
area you’re applying the moment. Note that the width of the Visa logo should
not exceed 60% of the width of the screen. 
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Visa Brand Mark digital notifications

https://productbrandstandards.com/can/elements/421
https://productbrandstandards.com/can/elements/421


Thank you!
Helping us keep the Visa brand strong and showing customers that you’re part of 
our trusted payment network is a small step that can make a big impact.

For additional brand standards and assets, visit brand.visa.com
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